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Defining 
A TREND

While social media is ever-evolving, patterns often emerge around 
new strategies and tactics that are delivering results for marketers. 

 
In our work at Polymath, we've identified seven key trends in 2017 

that we are incorporating into our own strategies for the brands and 
organizations we serve.
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SMART TARGETING 
TACTICS

OFF-FACEBOOK  
TRACKING

FACEBOOK RETARGETING 
RESULTS

ROBUST 
RETARGETING

1.

Lookalike Audiences 
Build unique campaigns 
for each level of the funnel
Dynamic ad creative

Mailchimp Integration
Facebook Pixel
Content that users engage 
with on other social networks
Blogs that users follow

Click-through rates are 21x higher 
with News Feed retargeting than 
standard retargeting.
Cost per Click is 79% lower.
Cost per Acquisition is 63% lower. 

The struggle to find a clear ROI in social media is over, especially with 
Facebook's smart advertising campaigns. Take advantage of Facebook's 
strong segmenting and targeting features by building lookalike audiences 
from highly engaged audiences, retargeting campaigns for key webpage 
viewers, and extend the power of your email campaign by targeting email 
openers that did not convert through Mailchimp integration.

1. Facebook Dynamic Ads via Facebook Business: https://www.facebook.com/business/learn/facebook-create-ad-dynamic-ads
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2. "Introducing Facebook Ad Campaigns for Mailchimp" via Mailchimp: https://blog.mailchimp.com/introducing-facebook-ad-campaigns/
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3. "FBX News Feed Ad Study: CTRs 21X Higher, CPCs 79% Lower Than Standard Retargeting" via Marketing Land: http://marketingland.com/fbx-news-feed-ad-study-ctrs-21x-higher-cpcs-79-lower-than-standard-retargeting-49954
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INFLUENCERS ARE
ESSENTIAL. MICRO-

INFLUENCERS,
EVEN MORE.

2. —Snapchatter and digital entrepreneur Shaun “Shonduras” McBride

Using micro-influencers (those with fewer followers
but strong credibility in a desired niche) is becoming

a more popular marketing strategy.
"
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58x 

200M
93%

More per-follower engagement on 
Instagram than Facebook, and 120x 
more engagement than Twitter.

of Generation Z uses YouTube for product 
reviews. 70% watch it every day.

Daily users on Instagram Stories,  
surpassing Snapchat's 160 million.

5. "How to Turn Instagram Into a Revenue Channel" via AdWeek: http://www.adweek.com/digital/how-to-turn-instagram-into-a-revenue-channel/ 
6. "Instagram Stories hits 200M users, surpassing Snapchat as it copies its AR stickers" via TechCrunch: https://techcrunch.com/2017/04/13/instagram-stories-bigger-than-snapchat/
7. "Infographic: How Gens X, Y, and Z Consume Video Content" via AdWeek: http://www.adweek.com/tv-video/infographic-how-gens-x-y-and-z-consume-video-content/
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Once social media influencers hit a critical 
mass of followers, audience engagement 
actually begins to decrease. For unpaid posts, 
Instagram influencers with <1,000 followers 
have a like rate of about 8%, while those with 
1,000 to 10,000 followers have a like rate of 4%.

WHERE TO ENGAGE MICRO-INFLUENCERS? 

One brand found that by activating 30-40 micro- 
influencers to promote their product, followers 
converted at a higher rate than the same 
promotions from the Kardashian and Jenner 
sisters, social media royalty. 

4. "The rise of micro-influencers on Instagram" via Digiday: https://digiday.com/marketing/micro-influencers/
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Account Targeting: Target any of the 12 million companies on 
LinkedIn
Retargeting: One of Facebook's most profitable ad types   is now 
on LinkedIn. Advertise to your web visitors here.
Contact Targeting: Have a CSV of contacts to target? 
Upload directly, run a direct marketing campaign to 
these users.

      DON'T COUNT 
LINKEDIN OUT
LinkedIn is arguably the best, still 
underused resource for B2B companies. 

3.

NEW ADVERTISING METHODS

LinkedIn users are 4x more likely to visit your 
homepage than Facebook users. 
LinkedIn has the highest social media visitor- 
to-lead conversion rate at 3%.

MORE WEB VISITORS, MORE LEADS

8. "Numbers Don't Lie: Impressive Statistics and Figures of LinkedIn" via BeBusinessed: http://bebusinessed.com/linkedin/linkedin-statistics-figures/ 
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9. "LinkedIn Reaches 500 Million Members, Adds 'Matched Audiences' for Ad Retargeting via SocialMediaToday: http://www.socialmediatoday.com/social-networks/linkedin-reaches-500-million-members-adds-matched-audiences-ad-retargeting
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10. "3 Extremely Profitable Types of Facebook Advertising" via Cave Social: http://cavesocial.com/3-extremely-profitable-types-facebook-advertising/
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VIDEO 
Video 

OPTIMIZE FOR MOBILE

VIDEO 

4.

Video is currently the best performing post type on Facebook and 
the most preferred form of branded content on social platforms. 

SCREEN SPACE MATTERS PREFERRED ABOVE ALL
90% of Facebook users 
use mobile to access 
the site.

One study showed that 
square and vertical video had
2-3x the engagement of 
landscape.

79% of consumers agree 
that it’s the easiest way to 
get to know a brand. 

11. "Square Video vs. Landscape Video - $1.5K Worth of Experiments" via BufferSocial: https://blog.bufferapp.com/square-video-vs-landscape-video
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12. "Why Social Video Needs to Dominate Your 2017 Marketing Plan" via Brightcove: https://www.brightcove.com/en/blog/2017/01/why-social-video-needs-dominate-your-2017-marketing-plan  
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A recent study cited that the #1 quality that was most appealing about a brand 
on social media was its ability to empathize. When consumers feel like they’re 

seeing a brand’s true colors on social media, they become more invested. 

EMPATHY = 
ENGAGEMENT

5.

Embrace this through:
testing lo-fi ads, promoting user-generated content, delivering 

personalized customer service
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MESSAGING APPS ARE
WHERE THE COOL

KIDS ARE AT.

Whats App, Facebook Messenger, Viber and WeChat together have more users
than the big networks: Facebook, Twitter, LinkedIn, and Instagram.

6.
62%

of millennials are more loyal to brands that engage them
via those channels and an estimated two billion users will

be messaging through apps by 2018.

Set up chatbots, test messaging 
ads, and prioritize on-call social 

responsiveness.

For 
Brands?

13. "5 Social Media Trends That Will Dominate 2017" via Forbes: https://www.forbes.com/sites/jimmyrohampton/2017/01/03/5-social-media-trends-that-will-dominate-2017/#306ceeb86ffe
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14. "Messaging: The Key to Cracking Millennial Customers" via Web: http://www.webio.com/messaging-the-key-to-cracking-millennial-customers.html

14

polymath.io

https://www.forbes.com/sites/jimmyrohampton/2017/01/03/5-social-media-trends-that-will-dominate-2017/#132a4bfd6ffe
http://www.webio.com/messaging-the-key-to-cracking-millennial-customers.html
http://www.webio.com/messaging-the-key-to-cracking-millennial-customers.html
https://www.forbes.com/sites/jimmyrohampton/2017/01/03/5-social-media-trends-that-will-dominate-2017/#132a4bfd6ffe
https://www.forbes.com/sites/jimmyrohampton/2017/01/03/5-social-media-trends-that-will-dominate-2017/#306ceeb86ffe
http://www.webio.com/messaging-the-key-to-cracking-millennial-customers.html
http://www.webio.com/messaging-the-key-to-cracking-millennial-customers.html
http://polymath.io/
http://polymath.io/


LIVESTREAMING
Going live displays a brand's authenticity at its finest: unfiltered, not pre-

produced. With some of the highest engagement rates and news feed
prioritization, it's better to go Live sooner than later.

ADVERTISING FEATURE: Targeted video ads to be
served in-stream of live content.7.

polymath.io

http://polymath.io/
http://polymath.io/


QUESTIONS?
How can we help you rock your social content and strategy? 

Let's talk at hello@polymath.io, or: 

http://facebook.com/polymathinnovations
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